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Cici & Hyatt Brown Museum of 
Art adds to community profile

Cici and Hyatt Brown museum to  
showcase Florida themed art — Page 8

CEO XChange provides forum  
for idea exchange — Page 2

DeBary station nearly complete; 
SunRail trains coming in May — Page 9
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Just call us toll free 386-676-7110,
(TRS Relay: 711). 8am - 8pm, seven

days a week or visit fhcp.com. You’ll
feel good about it.

Locally trusted. Nationally recognized.

J

IF YOU DON’T KNOW WHERE
TO TURN, TURN TO FLORIDA
HEALTH CARE PLANS.

For some people, the Affordable Care Act is big news. For others, it is just BIG. And for everyone, it is complex and 
confusing. Florida Health Care Plans has helpful, knowledgeable advisors who can walk you through the maze and 
help get the coverage you need. Call Florida Health Care Plans. We’ll get you where you need to go.

2



0002050601

Just call us toll free 386-676-7110,
(TRS Relay: 711). 8am - 8pm, seven

days a week or visit fhcp.com. You’ll
feel good about it.

Locally trusted. Nationally recognized.

J

IF YOU DON’T KNOW WHERE
TO TURN, TURN TO FLORIDA
HEALTH CARE PLANS.

For some people, the Affordable Care Act is big news. For others, it is just BIG. And for everyone, it is complex and 
confusing. Florida Health Care Plans has helpful, knowledgeable advisors who can walk you through the maze and 
help get the coverage you need. Call Florida Health Care Plans. We’ll get you where you need to go.

3

S

Welcome to Economic Development 
Quarterly, a publication brought to you by 
the Volusia County Economic Development 
Division. This publication is being produced 
for people who have an interest in the area’s 
business, economic development and real 
estate market.

Our goal is to use this publication as an 
economic development tool, to keep you in-
formed and to provide information and statis-
tics that have meaning to your business. This 
publication is owned by the Volusia County 
Government and is produced and sold by 
the Volusia/Flagler Business Report through 
contract. Content is solely the responsibility 
of the Volusia County Economic Development 
Division.

We’re interested in your comments and 
story ideas. Please contact David Byron, 
community information director, 386-822-
5062, or by e-mail at dbyron@volusia.org. If 
you’d like to become an advertiser, please 
contact Debbie Keesee at the Volusia/Flagler 
Business Report at 386-681-2500.

The Economic Development Quarterly is 
produced and mailed quarterly to a minimum 
of 10,000 area businesses by the Volusia 
County Economic Development Division. It is 
offered free to readers, including real estate 
professionals, leaders of business, industry, 
education, government and selected orga-
nizations. If you are interested in receiving 
this publication, please contact the Volusia/
Flagler Business Report at 386-681-2457.

 
Advertising

Volusia/Flagler Business Report
386-681-2500

 
Publisher

Volusia County Council/
Department of Economic Development

800-554-3801
386-822-5062

floridabusiness.org

Success rubs off.  That’s the belief of 
participants in the new CEO XChange program 
at Daytona State College.

The Small Business Development Center 
at Daytona State College has built upon a 
successful program in Orange and Duval 
counties.  The CEO XChange is an executive 
round table program that caters to progressive 
chief executive officers and business owners. 
The program was expanded locally to benefit 
successful Volusia County businesses. It 
connects business executives and cultivates 
leaders and is off to a fast start locally with 
more than a dozen CEOs participating in a 
confidential exchange of management ideas, 
issues and insights.

“The goal is to help executives of successful 
companies benefit from each others’ 
experiences to improve their organizations, 
expand and create new jobs,” said Ned Harper, 
a former business owner who presides over the 
Small Business Development Center at Daytona 
State College as its director.

The participants lead companies with 
more than 10 employees and sales revenues 

exceeding $1 million. Other common traits 
among them include a commitment to growth; 
a willingness to participate in the program for 
a year; honoring a code of confidentiality; and a 
willingness to listen, learn and network.

The CEO XChange provides CEOs and 
business owners with the relationships, tools, 
training, ideas and guidance to elevate their 
organizations to the next level.  The program 
includes coaching by a certified business 
analyst, information resources, financial 
analysis, industry research, networking events 
and more.  

Charter members, each of whom is charged 
$2,500 to participate, were recruited by Harper 
and the Volusia County Economic Development 
Division to jumpstart the program. The program 
is funded by Daytona State College and Volusia 
County. 

Among the presenters at the inaugural event 
was L. Gale Lemerand, a well known local 
entrepreneur who has led several companies.  
He spoke of the value of executive roundtables, 
noting that he has participated in such forums 
for many years, using input to grow his 

businesses.  He was pleased with the session 
and said the concept had attracted his attention 
as a potentially valuable forum. After attending 
the first half-day session, he said his instincts 
were validated. He noted that participants 
openly discussed common concerns and 
worked as an outside board of directors to solve 
problems. He reported that everyone spoke 
frankly and contributed to a great exchange of 
ideas.

Others participating in the program include 
Dave Love, Custom Tube Products; Andy Clark, 
Clark Properties; John Koberg, MidFlorida 
Sportswear; Peter Truslow, Edgewater Power 
Boats; Mel Mathisen, Daytona Glass Works; 
Keith Landy, Germfree Laboratories; Keith 
Spear, KES Systems; David Slick Sr., Command 
Medical Products; Byron Overstreet, Giles 
Electric; Mike Panaggio, DME; Maggie Morgan, 
Magga Products; Nancy J. LaRiviere, Parachute 
Laboratories; Matt Banker, Achieva Direct; and 
Ryan James, Surety Bank.

For more information about the CEO 
XChange, visit SBDCDaytona.com or call 386-
506-4723.   n

CEO XChange provides  
forum for idea exchange

News-Journal/DAVID MASSEY
Local businessman and philanthropist Gale Lemerand, left, listens to SBDC’s Ned Harper and other business owners during a meeting of the minds, called the CEO 
XChange, at the Daytona State College Conference Center in Daytona Beach, Tuesday, October 15, 2013.
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The new year brings to our area many new opportunities 

and a few exciting challenges. Our community is experiencing 
some refreshing changes while shaking 
off the lingering effects of the Great 
Recession. The timing seems right for 
the county’s economic development 
website to undergo a ‘refresh’. 

The Volusia County Economic 
Development Division has redesigned 
floridabusiness.org to reflect its 
use as a tool for our team and for 
local practitioners and the business 
community. A new format has been 
created with input from various 
community partners during the site’s 
development to make the site as 
collaborative as possible. 

The website is organized around 
four categories — Mission and Partners, Business Growth, 
Data and Key Reports, and Industrial Parks. The homepage 

is designed to show captioned photos of area businesses, 
selected from across the county, which will be changed 
regularly to reflect the diverse profile that exists within our 
economy. Current news affecting the business community 
has been added to the home page in addition to a section 
highlighting some of Volusia County’s key attributes.

MISSIOn AnD PArtnErS 
The Volusia County economic development story is meant 

to complement a scrolling directory of about 60 organizations, 
cities and businesses tied to economic development in Volusia 
County.

BuSInESS GrOwth
This section is designed to be used by practitioners in 

one-on-one meetings or by businesses as a ‘where do I go for 
help?’ section. Videos will be added as they are produced by 
the county’s Community Information Division. It also features 
a roll call of targeted industry businesses in the county by 
NAICS code and alphabetically.

DAtA AnD KEY rEPOrtS
The section offers up-to-date and historic data-rich 

downloads — most specific to Volusia County. Data review 
and updates are made quarterly in conjunction with the ‘Q’ 
report meetings.

InDuStrIAl PArKS
This section includes contacts for larger tracts 

of industrial properties, and directions to finding 
volusiasites.com — the most comprehensive property 
site for our county.

In the end, this website ‘refresh’ initiative 
became less about a site for the county’s Economic 
Development Division and more about bringing 
together and assisting the economic development 
partners in Volusia County. The hope is the new 
site will serve as a platform to help practitioners 
and businesses find useful information, and will 
connect them to the best resources in our economic 
development eco-system.   n

new year brings launch of new community 
economic development website

rob Ehrhardt,
Mananger, Volusia 
County Economic 
Development 
Division

When Covidien invited community 
leaders, company officials, employees and 
their families to celebrate the plant’s 50th 
anniversary on E. International Speedway 
Boulevard in DeLand it was a chance to reflect 
on the company’s success as an industry 
leader in the demanding and competitive 
world of medical products design and 
manufacturing.  

The company produces high volumes 
of medical devices and supplies. “We 
manufacture needles and syringes and a 
variety of other medical and veterinary 
products,” said Mike McGrew, Covidien’s 
DeLand plant manager. “Our needles and 
syringes are distributed worldwide and are 
used in many healthcare applications.  Their 
performance and reliability have created 
demand that calls for high production volumes 
manufactured right here in our community.”

The DeLand complex is situated on 46 
acres and includes 460,000 square feet of 
manufacturing space.  It employs about 500 
people, mostly from Volusia and Seminole 
counties, and operates 24 hours a day, five 
days a week just to keep up with global 
demand.

“We employ people in positions ranging 
from entry level production work through to 

technical positions in engineering, accounting, 
quality assurance, human resources and 
more,” said McGrew. “It takes the entire team 
to produce the quality and volume of products 
we produce reliably every day.”  

Globally, Covidien employs 38,000 in 70 
countries. Its products are produced in 41 
manufacturing facilities in 17 countries and are 
sold in 150 countries.  Worldwide headquarters 
are in Dublin, Ireland, while the United States 
headquarters is in Massachusetts.

The company recently was recognized by 
Thomson Reuters as being among the world’s 
top 100 innovators.  The honor is bestowed 
upon companies and organizations that are 
deemed to be at the heart of innovation 
as measured by a series of proprietary 
patent-related metrics.  The company also 
was honored by Forbes, which ranked it 
67th among the world’s most innovative 
companies.  

The company’s origin dates back to 1948 
when it was formed in Connecticut as Rohr 
Products. From the start, it was a pioneer in 
syringe technology. Its owners relocated the 
company to Florida in 1953 and later sold it to 
Brunswick Corporation.  It was acquired by 
Tyco International in 1998 and was spun off as 
part of Covidien in 2007.    n

Covidien celebrates 50th anniversary  
of manufacturing in Volusia County

Steve and Sheri Wronski of 
A Flower Cottage, Port Orange, 
and Hans and Roesmarie 
Killian of Killian’s Seamless 
Gutters & Screens, Palm Coast, 
have been honored by the 
local Service Corps of Retired 
Executives (SCORE) chapter as 
Entrepreneurs of the Year.

 “We are proud to recognize 
these organizations and 
showcase their involvement 
with SCORE,” said Roger 
Leverton, president of the 
SCORE Volusia/Flagler 
Chapter 87.  “These are 
well-managed and growing 
enterprises that have availed 
themselves of SCORE advisors 
to help them employ best 
practices to grow and prosper.”

The Wronskis owned 
a similar business in the 
Washington D.C. area before 
moving to Volusia County 
and becoming involved in 
the flower industry again. 
They attended SCORE 
workshops and received 
SCORE counseling as they 
opened A Flower Cottage 
and re-established a business 
relationship with the White 
House.

The Killians started 
their enterprise as a home-
based business 12 years ago 
with a commitment to offer 
superior products and the 
highest level of service. They 
received SCORE counseling, 
re-organized and re-branded 
their business, and made other 
adjustments that ratcheted 
their sales to lofty levels.

In addition to recognizing 
its Entrepreneurs of the 
Year, Leverton projected a 
good year ahead based on 
continuing growth in major 
categories and district and 
national recognition.  Chapter 
87 was recognized as the 
North Central Florida District 
Chapter of the Year for the 
second time in the last three 
years. It also was recognized as 
being among the nation’s top 25 
fastest growing chapters.

SCOrE recognizes 
top local 

entrepreneurs

Covidien is a worldwide maker of syringes and other medical products.
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Providing Mission Critical Systems 
to the Oil & Gas Industry

www.teledyneoilandgas.com
oilandgas@teledyne.com

EXPLORE Current Job Opportunities by Visiting: 
www.teledynecareers.com TODAY! 
Teledyne Oil & Gas is an Equal Opportunity Employer M/F/D/V

Excellent Career Growth Opportunities 
    - Competitive Compensation & Excellent Benefits 

    - Skills Training/Career Development 

    - World Headquartered in Daytona Beach 

    - Additional Domestic and International Locations 

Celebrating 25 Years of Excellence 
Awarded 2013 VMA Green Award 
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Steve and Sheri Wronski of 

A Flower Cottage, Port Orange, 
and Hans and Roesmarie 
Killian of Killian’s Seamless 
Gutters & Screens, Palm Coast, 
have been honored by the 
local Service Corps of Retired 
Executives (SCORE) chapter as 
Entrepreneurs of the Year.

 “We are proud to recognize 
these organizations and 
showcase their involvement 
with SCORE,” said Roger 
Leverton, president of the 
SCORE Volusia/Flagler 
Chapter 87.  “These are 
well-managed and growing 
enterprises that have availed 
themselves of SCORE advisors 
to help them employ best 
practices to grow and prosper.”

The Wronskis owned 
a similar business in the 
Washington D.C. area before 
moving to Volusia County 
and becoming involved in 
the flower industry again. 
They attended SCORE 
workshops and received 
SCORE counseling as they 
opened A Flower Cottage 
and re-established a business 
relationship with the White 
House.

The Killians started 
their enterprise as a home-
based business 12 years ago 
with a commitment to offer 
superior products and the 
highest level of service. They 
received SCORE counseling, 
re-organized and re-branded 
their business, and made other 
adjustments that ratcheted 
their sales to lofty levels.

In addition to recognizing 
its Entrepreneurs of the 
Year, Leverton projected a 
good year ahead based on 
continuing growth in major 
categories and district and 
national recognition.  Chapter 
87 was recognized as the 
North Central Florida District 
Chapter of the Year for the 
second time in the last three 
years. It also was recognized as 
being among the nation’s top 25 
fastest growing chapters.

“These accomplishments 
give us firm footing for 
continued growth in 2014, 
reaching more businesses, 
helping them to overcome 
challenges, and maximize their 
potential,” said Leverton. “The 
cumulative knowledge and 
experience of our counselors, 
each of whom was successful 
in his or her business career, 
is a powerful resource for our 
clients, at no cost and with the 
full-throated commitment of 
our entire chapter.”

The recent recognition 
lunch at Daytona Beach 
International Airport was well 
attended by state, county and 
city officials, sponsors, business 
partners, representatives of 
the news media and SCORE 
counselors.   

SCORE is a nonprofit 
association dedicated to 
helping small businesses get 
off the ground, plus grow and 
achieve their goals through 
education and mentoring. This 
year marks the organization’s 
50th anniversary. Because its 
work is supported by the U.S. 
Small Business Administration 
(SBA), and thanks to its 
network of more than 11,000 
volunteers, SCORE is able 
to deliver services free or at 
very low cost. SCORE has 
350 chapters that hold events 
and workshops locally across 
the nation and its territories, 
matching entrepreneurs with 
local, volunteer mentors.

For more information 
about SCORE Volusia/Flagler 
Chapter 87, visit SCORE87.
org.    n

SCOrE recognizes 
top local 

entrepreneurs

Steve and Sherri Wronski of A 
Flower Cottage, Port Orange.
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Team Volusia Economic Development 

Corporation (TVEDC) began 2014 by taking a 
moment to look back on 2013 and the successes 
that will serve as a foundation for this year’s 
efforts.

Speaking before an audience of nearly 200 
at Team Volusia’s recent annual meeting, John 
Ferguson, the group’s outgoing chairman, and 
John Wanamaker, this year’s chairman, both 
focused on the groundwork laid in 2013 and 
strides made in many areas as TVEDC got its 
footing and began to build momentum.  

Team Volusia is composed of private and 
public sector members whose mission is 
business development in the county.

“The work done this year is very 
encouraging,” said Ferguson, who cited 
aggressive outreach activities and strong ties to 
Enterprise Florida. “We 
have made great strides 
with site selection 
consultants, international 
contacts, developers 
and selected corporate 
executives.”

Accepting the 
gavel from Ferguson, 
Wanamaker said: “These 
things are important if we expect to attract 
the attention of people who influence where 
companies choose to expand or relocate. We 
have done the things that can make Volusia 
County a contender and we will continue to 
do these things so competitive profile will 
strengthen.” 

Among the activities of 2013, Team Volusia 
participated in 15 consultant missions; 10 
international events; nine trade shows; four 
familiarization tours; two developer events and 
two headquarter visits. The organization worked 
arm-in-arm with Enterprise Florida and sent 85 
proposals to qualified companies during the year. 

In the pipeline are 31 prospects at various 
levels. They include 18 manufacturers; five 
technology prospects; four office prospects; 

team Volusia looking to 
build on solid foundation

Volusia County Schools is one of 
only 16 in the nation to be named a Ford 
Next Generation Learning (Ford NGL) 
Community by Ford Motor Company Fund.

The designation is in recognition of 
Volusia County School’s commitment to 
align community resources to support the 
growth and sustainability of high school 
career academies.  The vision includes 
enrollment increases and significantly 
expanding career academies as a viable 
model for high school reform and student 
engagement.

Volusia County School’s 33 career 
academies prepare students for college and 
careers by providing opportunities to:
• Learn through the lens of a career, making 
it more relevant and engaging;
• Work with professionals in the field who 
mentor them in their projects;
• Develop problem-solving, critical-thinking, 
communication and teamwork skills through 
engaging in real-world problems with 

their peers, business and post-secondary 
representatives, and
• Explore possible career paths so they can 
make more informed 
decisions about their 
future.

Ford NGL is 
nationally recognized 
for its unique approach 
to meaningfully engage 
key community 
stakeholders 
representing K-12, 
employers, post-
secondary, and 
community-based 
organizations in the 
development of a long-
term plan to develop 
academies within 
existing public high schools.  At its core 
is a framework that provides successful 
practices for a community to use as they 

develop their plan and to ensure that 
academies are being prioritized to support 
the workforce and economic development 
needs for the community.

“Our founder, Henry Ford, built an 
entire industry from his relentless focus on 
innovation,” said Cheryl Carrier, director, 
Ford NGL at Ford Motor Company Fund.  
“Today communities are looking for 
innovative ways to leverage their resources 
to develop scalable and sustainable systems 
that provide students with the skills needed 
for success in a global economy.  We are 
excited to expand our partnership with 
Volusia County.

“The partnership between K-12 
education, business members, and 
post-secondary education in our career 
academies is critical to their success.  
Students graduate well prepared for a 
multitude of career paths and are ready to 
move confidently beyond high school as 
result of their unique academy experiences.  

We know the academy model works for 
students, and we are collecting data that 
supports that conclusion.  

With this recognition, Volusia County 
will receive ongoing guidance and technical 
assistance from the Ford NGL Leadership 
Team as Volusia County develops its plan 
and reviews it’s progress annually.  In 
addition, it will become a member of the 
Ford NGL community national network, 
which will allow them to learn from 
other Ford NGL communities and tap 
into their expertise through peer-to-peer 
mentoring, online resources, webinars, 
and network institutes and share their 
successful practices with other Ford NGL 
communities.  The recognition also will 
allow Volusia Public Schools to leverage 
the Ford NGL designation to encourage 
economic development for the region 
by demonstration that Volusia County is 
preparing students for high-wage, high-skill 
jobs in the community.    n

Volusia County Schools honored as  
Ford next Generation learning Community

Kelly Amy,
Coordinator 
of Career and 
Technical 
Education and the 
Arts

AGrICulturE COntrIButES $104 BIllIOn tO 
FlOrIDA ECOnOMY — According to the Florida 
Department of Agriculture, agriculture is the state’s 
second largest industry.  There are more than two 
million people statewide employed in agriculture. 
Florida’s 47,500 farms produce nearly 300 
different commodities on more than nine million 
acres.
In FlOrIDA, lEt’S MAKE A (BIG) DEAl — Florida 
again is a place for big deals. Florida Trend reports 
that in the first three quarters of 2013 dealmakers 
closed on more than $29 billion in major mergers 
statewide. When compared to the first three 
quarters of 2012, that’s more than double the 
mergers and acquisitions total of just under $14 
billion from a year ago. 
ACADEMY PrEPArES StuDEntS FOr hEAlth 
CArE JOBS — The Health Services Academy at 
Deltona High School is a career-based program 
for students to explore careers in health care. The 
academy is a partnership between Deltona High 
School and local health care providers. Courses 
offer students the chance to participate in intensive 
medical preparation combined with academics as 
they develop a career path and focus on post-
secondary preparation. 
AGrICulturE ACrEAGE — The University of 
Florida Volusia County Extension has compiled 
agricultural acreage in the county based on October 
2013 figures supplied by the Property Appraiser’s 
Office. Agricultural acreage includes: ornamentals – 
10,271 acres; cropland – 5,570 acres; citrus – 1,565 
acres; pasture – 51,998 acres; feed lot/equine 
– 7,084 acres; timber – 134,378 acres; and waste 
land – 9,634 acres for a total of 220,500 acres. 

This total is slightly less than one-third of Volusia 
County’s 704,640 acres, or 1,101 total square miles, 
as reported by the U.S. Census Bureau.
nEw SBA MEASurE hElPS VEtErAnS GEt 
BuSInESS lOAnS — The U.S Small Business 
Administration (SBA) recently announced new 
measures to help veterans obtain small business 
loans.  The measures set the borrower upfront 
fee to zero for all veteran loans authorized under 
the SBA Express program up to $350,000.  The 
initiative will start January 1 and continue through 
the end of the fiscal year.  For information go to: 
tinyurl.com/n73a48d.
IrS wArnS OF tAXPAYEr PhOnE SCAM — The 
IRS is warning of a phone scam targeting taxpayers.  
Scammers are calling to say the IRS is owed money 
which needs to be paid immediately through a pre-
loaded credit card or wire transfer. The scammers 
claim without payment people could be arrested, 
deported or have their driver’s or business license 
suspended. The IRS never initiates contact over the 
phone, email or social media to request personal 
information.  To learn more about the scam and 
how to report it go to: tinyurl.com/mottjsd.
BuSInESSuSA PrOVIDES tIPS FOr GrOwInG A 
BuSInESS — BusinessUSA provides a single point 
of access to programs and resources relevant to 
business owners and exporters. Go to: business.
usa.gov.
EntErPrISE FlOrIDA, SBA AllIED FOr 
SMAll BuSInESS DEVElOPMEnt — The state’s 
economic development agency, Enterprise Florida, 
and the Small Business Administration (SBA) 
have signed an alliance to boost small business 
development in Florida. Together, the groups 

will promote international trade development 
events benefiting Florida’s small and medium-size 
enterprises, facilitate access to SBA export finance 
services for Enterprise Florida export clients, and 
provide speakers for workshops and conferences. 
For information, go to: eflorida.com.
trADE GrAntS AVAIlABlE FOr DuBAI BOAt 
ShOw — Trade grants are available for companies 
that want to join Enterprise Florida at the Dubai 
International Boat Show March 4-8. The Middle 
East is one of the most affluent regions in the 
world and companies from all over the globe will 
be showcasing their latest designs and innovations 
at this show. For information, contact John Kizer 
at Volusia County Economic Development at 386-
248-8048.
SMAll BuSInESS SurVEY ShOwS uPBEAt 
FOrECASt — The Florida Department of Financial 
Services 2013 Small Business Survey reveals a 
positive outlook for Florida’s small businesses. The 
survey concludes that 87 percent of the 1,093 small 
business employers surveyed plan to grow their 
business during the next 12 months. Among these 
owners, 30 percent plan to hire new employees, 
27 percent plan new expenditures, and 19 percent 
plan to expand product lines. For the survey, go to: 
myfloridacfo.com/floridasbottomline/default.
wEBSItE OFFErS hElP On AVOIDInG OnlInE 
FrAuD — There is free online help on how to 
protect against being a victim of Internet fraud. A 
downloadable brochure covers overdraft fees, tips 
for managing medical debt, and advice for small 
businesses. Go to: publications.usa.gov/USAPubs.
php?PubID=6081.

On the Economic Scene is Volusia County 
Economic Development’s popular newsletter 
that is faxed every Monday and then posted 
on-line.  the one-page communication features 
timely briefs on economic development-related 
subjects. the newsletter reaches more than 
2,000 people every week. If you would like to 
receive it, contact Volusia County Economic 
Development at 386-248-8048. here are a few 
briefs that appeared in recent editions. If you 
have news you would like to share, please send 
it to Dave Byron, Volusia County Community 
Services Department director, 123 w. Indiana 
Ave., Deland, Fl 32720-4612, or by e-mail at: 
dbyron@co.volusia.fl.us.

OnlInE VErSIOn At  
FlOrIDABuSInESS.OrG

news and notes from recent editions of  
On the Economic Scene, the Monday 
morning newsletter of Volusia County 

Economic Development
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Helping You Solve Your 
Insurance Problems

Serving You Since 1968

• Home • Flood
• Mobile Homes

• Commercial Packages
• Auto • Boat • Motorcycles

255-2477
www.dunn-insurance.com

Life - IRAs - Annuities - Retirement Plans
Group & Individual Health 

Medicare - Disability
Long Term Care

Employee Bene� ts
Dental - Individual & Group Coverage

324 W. INTERNATIONAL SPEEDWAY BLVD • DAYTONA BEACH, FL

0002050466

Call or visit us

Daytona Beach • 386-252-5546
www.haywardbrown.com

Protecting your investment . . .
We were there when you first decided to

follow your passion. Today, we’re still here 
keeping all you have built

Safe. Sound. Secure®.

Auto-Owners Insurance ranks highest among auto insurance providers in the J.D. Power and Associates 2008-2011 Auto Claims Studies.  Study based on 11,811 total responses, ranging 26 insurance providers.  
Excludes those with claims only for glass/windshield, theft/stolen, roadside assistance or bodily injury claims.  Proprietary results based on experiences and perceptions of consumers surveyed March-July 2011.  
Your experiences may vary.   Visit jdpower.com

Left to right: Hollis Inglett, Richard Brown, Barbara Bohan and Ryan Scott
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Team Volusia Economic Development 

Corporation (TVEDC) began 2014 by taking a 
moment to look back on 2013 and the successes 
that will serve as a foundation for this year’s 
efforts.

Speaking before an audience of nearly 200 
at Team Volusia’s recent annual meeting, John 
Ferguson, the group’s outgoing chairman, and 
John Wanamaker, this year’s chairman, both 
focused on the groundwork laid in 2013 and 
strides made in many areas as TVEDC got its 
footing and began to build momentum.  

Team Volusia is composed of private and 
public sector members whose mission is 
business development in the county.

“The work done this year is very 
encouraging,” said Ferguson, who cited 
aggressive outreach activities and strong ties to 
Enterprise Florida. “We 
have made great strides 
with site selection 
consultants, international 
contacts, developers 
and selected corporate 
executives.”

Accepting the 
gavel from Ferguson, 
Wanamaker said: “These 
things are important if we expect to attract 
the attention of people who influence where 
companies choose to expand or relocate. We 
have done the things that can make Volusia 
County a contender and we will continue to 
do these things so competitive profile will 
strengthen.” 

Among the activities of 2013, Team Volusia 
participated in 15 consultant missions; 10 
international events; nine trade shows; four 
familiarization tours; two developer events and 
two headquarter visits. The organization worked 
arm-in-arm with Enterprise Florida and sent 85 
proposals to qualified companies during the year. 

In the pipeline are 31 prospects at various 
levels. They include 18 manufacturers; five 
technology prospects; four office prospects; 

and four distribution prospects. These are the 
result of contacts, professional relationships, 
targeted marketing efforts, trade show outreach, 
a West Volusia site assessment analysis, and 
cross-referencing of Multiple Listing Service and 
Enterprise Florida databases.  

Gray Swoope, Florida Secretary of 
Commerce and president and chief executive 
officer of Enterprise Florida, underscored the 
importance of being proactive in economic 
development. “Volusia County is doing a great 
job of elevating its profile as a place to do 
business,” he said. “Telling their business story 
and building strong local economic development 
partnerships are critical to winning competitive 
projects, and Volusia County is doing both 
effectively.”

 In the past three years, Florida’s established 
competitive projects 
have increased 40 
percent with a 73 
percent increase in 
more jobs, and a 95 
percent increase in 
new capital investment. 
The numbers include 
some encouraging wins 

such as Bristol Myers Squibb, Amazon, Hertz, 
Northrup Grumman, Verizon and Navy Federal 
Credit Union, names that represent 7,500 new 
jobs and $815 million in capital investment. 
including employers of all sizes. Some them are 
looking for the things that Volusia County has 
to offer.

Keith Norden, Team Volusia’s president, 
was particularly pleased with the event and 
the energy in the room. “With support of our 
investors, the backing of Volusia County Council, 
collaboration with Volusia County Economic 
Development and the CEO Business Alliance, 
and strong leadership at Enterprise Florida, and 
high levels of investment in our community, we 
are in a strong position to compete for more and 
better projects,” he said.     n

team Volusia looking to 
build on solid foundation
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The dynamic cultural profile of Volusia 

County soon will become even brighter when 
the doors of a major new museum open in 
2015. Construction of the Cici and Hyatt 
Brown Museum of Art in Daytona Beach is 
well underway and, when completed, will 
house the most extensive collections of 
Florida art anywhere. The new complex will 
be a striking addition to the Museum of Arts 
and Sciences campus.

The collection of more than 2,600 oil 
paintings and watercolors is stunning and 
art enthusiasts are thrilled the collection will 
have a home to be enjoyed by residents and 
visitors.  

The Browns are donating their treasured 
collection of Florida art and have donated 
$14.3 million for the design and construction 
of the museum.  In addition, they have 
donated $2 million as seed money toward 

the anticipated $8 million operations and 
maintenance endowment. 

The collection began in the 1990s with the 
purchase of an 1839 painting depicting the 
gates of St. Augustine. The painting appealed 
to the Browns, whose affinity for Florida art 
has become a passion. Accordingly, their 
collection grew beyond a point at which it 
could be displayed and shared. Soon, the 
thought of a dedicated museum developed.  

“Once we decided the collection would 
go to the Museum of Arts and Sciences 
and that it needed its own home, it took 
several years to find just the right location,” 
said Cici Brown. “We are fortunate to have 
experienced great enthusiasm for the project 
and to have the City of Daytona Beach donate 
the site to the Museum of Arts and Sciences, 
which will own and manage the new art 
museum.” 

Said  Glenn Ritchey, former Daytona 
Beach Mayor: “None of this would have been 
possible without public-private partnering. 
This will be a proud addition to our city and 
our entire region.”

The art museum adds to the dynamics of 
the community in many ways.

“We are fortunate to have an extensive 
portfolio of cultural assets in Volusia County,” 
said Rick Karl, director of Aviation and 
Economic Resources for Volusia County 
Government. “The addition of the Cici and 
Hyatt Brown Museum bodes well in the 
economic development arena, where an 
area’s sense of community is an important 
factor among companies looking for sites for 
expansion or relocation.”

The new structure will be as impressive 
as the collection it houses. The design is 
barn-shaped with an old-Florida cracker 

look, reminiscent of structures typical of 19th 
century Florida. But beyond the nostalgic 
exterior, the structure houses state-of-the-
art technology in lighting, climate control, 
security and all manner of creature comforts. 
The building totals 26,000 square feet. 

There will be multiple galleries within, 
including a 3,500-square-foot main gallery 
that will house the signature pieces of the 
collection. Six smaller galleries will provide 
a more intimate viewing experience and 
will house fewer pieces of the collection on 
a rotating basis. A café with outdoor seating 
will offer a pleasant view of a conservation 
area on the grounds. In addition, there will 
be a gift shop and meeting rooms that will 
welcome small groups for business or social 
functions.  

Already the art museum is projected to 
become a local landmark.

Cici and hyatt Brown museum to showcase
extensive collection of Florida themed art

News-Journal/JIM tIllEr 
Hyatt Brown signs the last steel beam as Cici Brown looks on during the ‘topping off’ ceremony for the Cici and Hyatt Brown Museum of Art rising along Nova Road in Daytona Beach Thursday, October 4, 2013.

SunRail commuter trains to Central Florida hit the tracks in May.
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Cici and hyatt Brown museum to showcase
extensive collection of Florida themed art

“The architectural style of the building 
is a true reflection of the Browns’ vision,” 
said Chris E. Whitney, a principal in RLF 
Architects, Orlando.  “We were charged to 
embrace old Florida. Their vision was the 
foundation of all our design decisions, from the 
Cracker style building to the simple finishes 
inside. This place will be a celebration of what 
has come before us.” 

Len Marinaccio of Bomar Construction 
Company, Ormond Beach, the construction 
manager on the project, described the 
museum project this way: “The architecture 
– a design of RLF – is a signature of the entire 
project and quickly will become known.  And 
at night, the architecture will be accentuated 
by artistic use of lighting to provide a 
breathtaking profile.” 

With Bomar being locally based, many of 
the subcontractors and suppliers also are local 
companies.  

Progress has been encouraging, according 
to Andrew Sandall, executive director of 
the Museum of Arts & Sciences. He said 
the construction progress is “absolutely 
staggering”. He looks forward to completion 
of construction and preparations for opening 
day. This includes setting up an array of 
computerized controls, installation of a 

high-tech lighting system, getting the proper 
temperature and humidity in balance, and 
situating the multi-million-dollar collection 
that will be rotated among the galleries.

The Browns are equally excited with the 
progress and look forward to welcoming 
the public. In fact, they welcomed several 

key people on the project team to join them 
in signing the last steel beam to be put in 
place last fall. Stressing the complexity of the 
project, Cici Brown commented: “It takes a 
team” as the beam was lifted skyward.

The Browns are active in a wide variety 
of community affairs and have supported 

hundreds of community initiatives over 
the years.  Hyatt Brown is board chairman 
of Daytona Beach-based Brown & Brown 
insurance, the sixth largest insurance 
company in the nation and among the largest 
in the world. Cici Brown is a member of the 
museum’s board of trustees.    n

A
After more than a decade of planning, 

supporting legislation, analysis, financing, 
construction and logistics, SunRail 
commuter trains in Central Florida are 
scheduled to start Monday through Friday 
service beginning in May.

In anticipation of the start of SunRail, 
preparations continue for the DeBary 
station, the one Volusia County stop along 
SunRail’s first phase route.

The DeBary SunRail station is just a 
stone’s throw from the St. Johns River and 
busy U.S. 17-92. It is near some of Central 
Florida’s most scenic parks and is easily 
accessible to Interstate 4. It is within 
walking and biking distance of Gemini 
Springs Park, Volusia Memorial Park and 
Lake Monroe Park. The park includes a 
trailhead for the Lake Monroe-Gemini 
Springs-DeBary Hall recreational trail, and 
lakefront camping opportunities near the 
station. 

The track, platform, parking lot 
and fencing at the DeBary Station are 
complete. Signage is being installed and 
landscaping is giving the station a finished 
and welcoming look, according to Tawny 

Olore, SunRail project manager for the 
Florida Department of Transportation. 

When service begins, riders will be 
able to travel from DeBary to Orlando’s 
Church Street Station in about 45 minutes, 
or continue on to the Sand Lake Road 
Station in an additional 11 minutes. Trains 
will depart DeBary every 30 minutes 
during peak travel times Monday through 
Friday. Departures will be every two 
hours during nonpeak travel times on 
those days. Service is not scheduled on 
weekends.  

With more than 30,000 people 
commuting daily from Volusia County 
to the Orlando area for work, SunRail is 
an attractive alternative to the stress of 
driving on Interstate 4 during rush hours 
and the expense of making the round trip 
by car.  

To help make it easier for people to 
travel from the SunRail DeBary station, 
Votran, the county’s public transit system, 
is adding routes in west Volusia County to 
get people to the station.  

For more information on SunRail go to: 
sunrail.com.    n

DeBary station nearly complete; 
Sunrail trains coming in May

The Brown Museum, shown here in a rendering, will have seven galleries. The addition to the Museum of Arts and Sciences will elevate area’s cultural tourism.

SunRail commuter trains to Central Florida hit the tracks in May.
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The number of building permits issued in 

Volusia County for new homes dipped in the 
fourth quarter, compared with the previous 
quarter, but for the year 2013 wound up being 
the strongest since 2007.

According to the latest numbers compiled 
by Volusia County’s economic development 
division, 1,270 permits were issued in the county 
during 2013, up 78 percent from the 714 permits 
issued the previous year and nearly triple the 
477 issued in 2011, when the downturn in new 
home construction activity locally that started in 
2006 bottomed out.

On the commercial side of permit activity, 
2013 was a year that also saw a significant 
pickup in commercial construction projects.  

Countywide there were 107 permits issued, up 
from 66 in 2012 and the most since 2008, despite 
the fourth quarter decline.

“Both of those numbers (the increase in 
residential and commercial permits in 2013) are 
reasons to feel optimistic about 2014,” said Rob 
Ehrhardt, the county’s economic development 
manager.

rESIDEntIAl COnStruCtIOn
The number of permits issued for new 

homes in the fourth quarter was down 20 
percent from the third quarter, but up 64 
percent from the fourth quarter of 2012.

Ehrhardt said the decline in residential 
permits in the fourth quarter, compared with 

the previous quarter, would appear to be 
normal, caused in part by the holidays. On the 
other hand, the year-over-year increase was 
“impressive” as the total dollar value of the new 
home construction permits in the final three 
months of 2013 was 75 percent higher than the 
value of the homes permitted in the fourth 
quarter of 2012.

Among the building permit offices in Volusia 
County, DeLand issued the most residential 
permits in the fourth quarter (76), followed by 
New Smyrna Beach (52).

Bob Fitzsimmons, the owner/president 
of Gallery Homes in DeLand and this year’s 
president of the Volusia Building Industry 
Association, said the jump in residential permits 

in 2013 continues a recovery of the local home 
construction industry that began in late 2011.

“We’re in what appears to be a nice steady 
growth trend,” he said. “I’m hoping to see 
another 20 percent growth (in sales of new 
homes) in 2014.  While the increase in permits 
for new homes is encouraging, we’ve got a long 
way to go to get back to being a healthy market, 
but the trend is good. It’s my belief that to 
have a healthy home construction market and, 
truthfully, the local economy in general, we need 
to be producing around 2,000 homes a year.”

Fitzsimmons said his company sold 31 new 
homes in 2013, a 20 percent increase from 2012 
– a record year for Gallery Homes, which began 
in mid-2007, just months before the start of the 

new home permits rise in 2013 to most since ‘07;
commercial permits for year most since 2008

News-Journal/JIM tIllEr
Daytona Rising construction at Daytona International Speedway.
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Great Recession.
Jim Mather, vice president of Paytas Homes, Port Orange, said 

his company had “a great fourth quarter,” selling 16 new homes, 
the second best quarter of the year.

“We’re extremely optimistic right now,” he said. “Interest 
in new homes is up and combined with the tough winter in the 
north, it makes us feel pretty good about the spring.”

Mather said people moving here from northern states because 
they are tired of dealing with cold weather are a big part of his 
business.  He also noted that some customers who recently 
purchased homes from his company were from Washington, D.C., 
Alaska and Pennsylvania.

On the commercial construction side, 12 permits were issued 

countywide during the fourth quarter, down from 30 in the third 
quarter, and below the 15 commercial permits issued in the fourth 
quarter of 2012.

COMMErCIAl COnStruCtIOn
Commercial projects permitted in the last three months 

of 2013 totaled $14 million, down sharply from $162 million in 
the third quarter, which included $105 million for the Daytona 
Rising project at Daytona International Speedway, but up from 
$11 million for the projects that got the green light in the fourth 
quarter of 2012.

The commercial projects permitted this past quarter included 
a medical office building that Florida Hospital plans to build in 

New Smyrna Beach, which has an estimated construction cost of 
nearly $7 million.

Commercial construction activity is expected to intensify 
this year with several major commercial projects set to get 
underway, including the planned Hard Rock Hotel, Embry-Riddle 
Aeronautical University’s Aerospace Research & Technology 
Park, and the One Daytona entertainment/retail complex planned 
across the street from Daytona International Speedway.

Ehrhardt said he is optimistic that Volusia County will 
continue to attract investor interest in 2014 and that business 
recruitment opportunities or business expansion activity could 
make notable contributions to the local commercial construction 
industry.    n
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                                               www.floridabusiness.org                                          telephone: 386.248.8048   

The Volusia County Economic Development Division
is a free resource available to businesses in Volusia 
County that need assistance with revenue growth, 
workforce issues, financing, facility and products, or 
logistics. 

The division specializes in assisting 
manufacturing and knowledge-based 
companies with growth potential who require 
capital investment 
and are in targeted industries 
such as aviation and 
aerospace, 
life 
sciences, 
financial/
professional 
services, 
homeland 
security/defense, 
infotech or clean tech. 

The division is a partner with Volusia County’s cities 
and chambers of commerce to promote the growth of 
businesses and the creation of new jobs in their 
communities. 

Call or visit our web site at floridabusiness.org for 
detailed information about available services.

Business growth. Training. Exporting. 
Start-ups. And much more.

Ready to grow your business? 
We are ready to help.

Volusia County Economic Development Division,  Daytona Beach International Airport, 700 Catalina Drive, Suite 200, Daytona Beach, FL 32114
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