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Hollywood comes to Volusia County

Larry the Cable Guy stars in film shot
on location at DeBary Hall

Pictured, L to R: DeBary Mayor Bob Garcia, Amber Patterson,
DeBary Hall, Larry The Cable Guy, DeBary council members
Nick Koval and Chris Carson, County Council member Patricia
Northey, and Alan Blomquist, executive producer.

Cover story – County’s DeBary Hall
becomes movie set – Page 8

Local educator, Karl, tapped for Fla. Women’s
Hall – Page 4

Building permit activity picks up –
Page 14
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Welcome to Economic Development
Quarterly, a publication brought to you by the
Volusia County Economic Development
Division. This publication is produced for
people who have an interest in the area’s
business, economic development and real
estate market.
Our goal is to use this publication as an
economic development tool, to keep you
informed and to provide information and
statistics that have meaning to your business.
This publication is owned by the County and
is produced and sold by the Volusia/Flagler
Business Report through contract. Content is
solely the responsibility of the Volusia County
Economic Development Division.
We’re interested in your comments and
story ideas. Please contact David Byron,
community information director, at
386.822.5062, or e-mail
dbyron@co.volusia.fl.us. If you’d like to
become an advertiser, please contact Rebecca
Zimmerman at the Volusia/Flagler Business
Report at 386.681.2500.

Economic Development Quarterly is produced
and mailed quarterly to a minimum of 10,000
area businesses by the Volusia County
Economic Development Division. It is offered
free to readers, including real estate
professionals, leaders of business, industry,
education, government and selected
organizations. If you are interested in receiving
this publication, please contact the
Volusia/Flagler Business Report at
386.681.2500.
Advertising
Volusia/Flagler Business Report
386.681.2500
Publisher
Volusia County Council/
Economic Development Division
800.554.3801
386.822.5062
floridabusiness.org

Volusia County Council

Pictured, left to right, back row: Patricia Northey, vice chair,
District 5 and Andy Kelly, District 1. Front row: Joshua J. Wagner,
District 2; Joie Alexander, District 3; Frank T. Bruno, Volusia County
chair; Joyce M. Cusack, at large and Carl G. Persis, District 4.

Consultant to study effectiveness of
Ocean Center, tourism marketing

Independent consultant to study effectiveness of countywide tourism marketing. Seven firms vie for the job.
In these days of intense competition in the
tourism industry and with an $81-million
investment in the expansion of the countyoperated Ocean Center, the Volusia County
Council wants to be sure local tourism
advertising dollars are being spent in the most
focused and targeted manner.
The county council has said the best way
to validate Volusia’s tourism promotion
effectiveness is to commission a highly
specialized, industry respected consulting firm
that has no ties to the area. Firms interested in
doing the study had to respond by April 20 to
the county’s Request for Statement of
Qualifications (RSQ). Seven responses were
received.
The study will analyze existing marketing
efforts of the Ocean Center and the county’s
three tourism advertising authorities, the
adequacy of marketing budgets, strengths and
weaknesses of the area, marketing
relationships, and potential new marketing
funding sources.
“We have invested $81 million in the
expansion of the Ocean Center and we need to
be sure we’re doing everything we can to

market the facility, and the county as a whole,
as efficiently and as effectively as possible,” said
Frank Bruno, Volusia County chair. “Although
we do a lot of things right, I think it’s time we
step back and get an independent check on
how well we’re spending our marketing
dollars.”
Prior to issuing the RSQ , the county
invited public comment on a draft of the
document and established a website through
which people can offer suggestions, ask

questions or simply make a comment. The
website will be used throughout the study
process as an information resource for the
public.
The RSQ was sent to dozens of firms on a
list compiled from multiple sources. It also was
publicized widely so that qualified firms that
may not have been on the mailing list could
download the RSQ and respond.
For more information, visit
volusiacountymarketingstudy.com. ■
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Economic Development 101:
The growth of the aerotropolis

The world around us is changing so
quickly that many of the basics we’re used to
have been upended. As the pace of technology
accelerates, change accelerates with it,
sometimes faster than the technology itself.
The same can be said about our
communities and the basis on which many
were founded. It’s estimated that 90 percent of
the U.S. population lives within 10 miles of a
navigable waterway. The origins of our
settlements, towns and, ultimately cities, were
based on a society where goods moved by
water transportation. Deep, protected harbors
were desirable. Today, we find most of our
major cities on the shores of those harbors,
where 300 years ago, immigrants, trade goods,
and warships dropped their anchors.
Overland routes developed where settlers,
merchants and others could find their way on
foot, by horseback or wagon to other areas
where goods were exchanged at the general
store or trading post.
Along came the railroads, and the core of
our country became tied together with ribbons
of steel, connecting ports and the sources of
products. The core of our major cities grew
around the railroad terminals and commerce

flourished. Every kind of business came to
depend on the proximity to transportation by
rail.
When the automobile entered the picture,
most of the large city infrastructure was in
place, based on the railroads. But along with
the highways, which allowed access to the
nearby farmland and other
communities, urban sprawl
developed.
Aviation entered our
lives soon after the
automobile, but since
planes were not considered
practical, airfields were
relegated to the rural fringe By Phil Ehlinger,
of the community.
Director
Volusia County
Today, our world
Economic
centers on the lightning
Development
speeds of technology and
the rapid movement of goods and people by air.
The success of many of today’s companies
hinges on their ability to move product
overnight. Companies compete for the real
estate around the FedEx hub in Memphis and
the UPS hub in Louisville. Order on the
internet and your item moves from an airport

hub to you overnight. Need your computer
fixed, it travels by air arriving the same night,
goes to a repair center within the hub and is
returned to you in less than 24 hours.
Never before has commerce changed so
rapidly through aviation and technology. Most
industry no longer needs to be in strategic
locations because materials, information and
products can be moved quickly by air or
internet. Certainly, there always will be a need
for highways and rail.
As an increasing number of aviationoriented businesses are being drawn to airport
cities and along transportation corridors
radiating from them, a new urban form is
emerging—the aerotropolis—stretching up to
20 miles outward from some airports.
Airport-linked commercial facilities are
making today’s air gateways anchors of 21st
century metropolitan development where
distant travelers and locals can conduct
business, exchange knowledge, shop, eat, sleep,
and be entertained without going more than 15
minutes from the airport. This functional and
spatial evolution is transforming many city
airports into airport cities. New cities are being
designed along these lines in Korea, China, and

Indonesia. The aerotropolis model melds
airport planning, urban and regional planning,
and business-site planning to create a new
urban form that is highly competitive,
attractive, and sustainable.
I believe we have a unique opportunity to
capitalize on this change to create a vision for
one of our great assets — Daytona Beach
International Airport. Through strategic
infrastructure and urban planning, aerotropolis
development and sustainable “smart growth”
can, and should, go hand-in-hand.
Our economic development mission in
Volusia County is to improve the quality of life
by assisting business in the creation of higher
wage jobs. What better way to do this than to
look at the successes and failures elsewhere in
the country, and to design our own aerotropolis
with the airport, Interstate highways, rail
transportation, educational and training
resources all surrounding our own hub. Air
cargo facilities can use the advantages of our
foreign trade zone, and flights can reach
anywhere in the United States, South America
and Europe nonstop. This truly will create an
environment of sustainable economic growth.
■

Local educator Mary Karl inducted into
Florida Women’s Hall of Fame

A

A delegation of Volusians was on hand earlier
comprehensive community college. We all are
this year to see Governor Rick Scott induct Mary
indebted to her for planting the seeds of higher
Brennan Karl into the Florida Women’s Hall of
education in our community and for the
Fame. For those who traveled to Tallahassee for
opportunities her efforts have created for so many
Volusia Day, the ceremony was a highlight of a
thousands of people throughout the years.”
productive day.
Mrs. Karl taught business courses for the
Mrs. Karl’s son, former Florida Supreme Court
Volusia County school system before being named
Justice Fred Karl, accepted the award for
acting director of the Opportunity School.
his late mother. Her grandson, Rick Karl,
During her tenure, she broadened the
director of Aviation and Economic
subjects offered by the school into trades
Resources for Volusia County
such as auto and aircraft mechanics, and
Government, also was there.
other skills. To secure more property for
Mrs. Karl founded the Mary Karl
her growing school, Mrs. Karl, with the help
Vocational School in Dayton Beach in
of Dr. Mary McLeod Bethune, persuaded
1928. It became Daytona Beach Junior
First Lady Eleanor Roosevelt to arrange for
College in 1957, Daytona Beach
federal land to be donated to the Volusia
Mary Brennan Karl
Community in 1971, and Daytona State College in
County School Board. The board voted to name the
2008.
new location the Mary Karl Vocational School.
“Mary Karl was a true leader and advocate for
After her death, Daytona Beach Community
education in Volusia County,” said Frank Lombardo,
College was constructed on the site of the Mary
acting president of Daytona State College. “Her
Karl School and the two merged. Today, Daytona
dedication and persistence ultimately helped to
State College houses the Mary Karl Memorial
pave the way for our selection as Florida’s first
Learning Resources Center. ■

Florida Attorney General Pam Bondi, left, joins Mrs. Karl’s son, former Florida
Supreme Court Justice Fred Karl, and his wife, Mercedes.
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1 Innovation Way, an address for success;
UCF incubator at DBIA signs first tenant

UCF Incubator – Daytona Beach International Airport has its first tenant. County-funded
operation is intended to help young companies grow, prosper.

A

As construction nears completion at
Volusia County’s new business incubator at
1 Innovation Way at Daytona Beach
International Airport, one company already
has been accepted and applications to fill the
other spots are being accepted.
“It’s exciting to see the facility take
shape and to begin selecting the inaugural
class of participating companies,” said Rick
Karl, director of the county’s Aviation and
Economic Resources Department. “These
startups will benefit from professional
assistance while working in an appropriate
environment designed to help them succeed.
The incubator will be managed by the
University of Central Florida in partnership
with Volusia Economic Development.”
UCF is the nation’s leader in business
incubator programs.
The first company to qualify for
participation is Innovation-Research
Engineering & Development, known as
I-RED. The Edgewater company has
designed a low-velocity wind and water
turbine and is developing other energyrelated products and systems. Kent Davey,
Scott Porta and Mel Hall are the founders of
I-RED, which will move into the incubator at

Daytona Beach International Airport this
summer.
“Our goal is to do manufacturing here in
Volusia, to create jobs in the United States
and to produce cost-effective, high-quality
products, ” said Hall.
The UCF Business Incubator —
Daytona Beach International Airport is the
ninth facility created or managed by UCF,
which boasts that nearly 90 percent of
participating companies are still in business
five years after leaving their respective
programs.
Gordon Hogan, director of UCF’s
business incubator program, is pleased with
the selection of I-RED. He noted that the
company founders’ “coachability” and
openness to suggestions helped in the
review process and will serve the company
well during its incubation and beyond.
The incubator could have three
participating companies when it commences
this summer. That number could reach 15
companies within three years. Startup
companies interested in participating can
visit incubator.ucf.edu for program eligibility
requirements and an application. ■
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“We are excited about

Larry McDermott
joining our team.

As a longtime resident of this area
and his vast experience in banking,
he is particularly well-suited for
our team and will play a vital role
in our commitment to the
communities we serve”
Bruce Page

President and Chief Executive Officer

Open a New Business Account & You’ll Receive...

• $250 off closing cost on your first
business loan or line of credit
• First order of checks free up to $100
• No monthly service charge
on small business accounts.*
* Limited time offer and minimum balances and/or
service fees may apply.

1290 Palm Coast Pkwy. NW • Palm Coast

386.447.1662

3rd Quarter 2010
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Team Volusia seeks ‘Best In Class’
economic development partnership

T

Team Volusia Economic Development Corporation is a
new public-private partnership formed in August 2010 to bring
the county, cities and private sector together to promote
economic development. The vision for the start-up organization
is to be an economic development partnership that is
recognized as “best in class” in Florida and the Southeast and
one that produces measurable improvement year after year in
Volusia County’s economy.
My involvement with Team Volusia began January 3.
During my first 90 days on the job, I have been very impressed
with the level of collaboration and interest I have discovered
throughout the county. My first priority was a “listen and learn”
tour to meet with individuals and leaders who have lived and
worked here for a number of years. As a result, it is clear the
priority is jobs. Everyone realizes there are tremendous assets
throughout the county to help us attract new companies and
grow our existing businesses.
I was pleased to hear during these meetings there is strong
overall support for Team Volusia as an organization and as a
public-private partnership. The public sector participation in
Team Volusia includes Volusia County, the cities of Daytona
Beach, DeLand, Deltona, Holly Hill, New Smyrna Beach, Orange
City, Ormond Beach, Port Orange, and South Daytona, and
Volusia County Schools. All the major higher education
institutions also are involved — Bethune-Cookman University,
Daytona State College, Embry-Riddle Aeronautical University,

Guest Columnist:

Helen Cauthen

Stetson University, University of Central Florida, and Palmer
College of Chiropractic. Furthermore, to date 35 private sector
companies have committed their support to Team Volusia. All
of our partners are playing an active role in moving our
communities forward.
What will be Team Volusia’s keys to success? Nationally,
the economic development model that is most effective is the
public-private partnership. Team Volusia is based upon this
model. The reason why this model is so successful is the
opportunity we have to leverage resources from both sectors for
economic development. Team Volusia is the largest
collaborative effort of its kind in our county, bringing with it the
energetic involvement of many of our most influential business
and community leaders sitting on our board of directors. The
collaboration between the county, cities and other organizations
in Volusia County has created efficiencies and strong
relationships. Team Volusia will be accountable, and our
program will be targeted, proactive, transparent and measured.
The rivalry for new jobs and new capital investment is
intense. Site selectors and company executives use the Internet
for preliminary research on communities without their

knowledge or participation. Therefore, Team Volusia is using
part of its budget to implement tools and systems needed to be
successful in the economic development arena, including a
geographic information system (GIS)-based website designed
for site selectors and company executives who need critical
information in a seamless, timely manner.
It is exciting to see “collaboration” in action. Collaboration
will be the only way for us to create new jobs for the county.
Regardless of where in the county a new business locates, it
needs to be celebrated by all. An increase in good-paying jobs
within the county benefits all of us.
Economic development is a team sport. The name “Team
Volusia” fits perfectly with our mission. I am very impressed
with the energy and enthusiasm I have seen for economic
development in Volusia County and the level of active
involvement of many leaders from the public and private
sectors. I greatly appreciate how warmly I have been welcomed
to Volusia County and look forward to sharing our successes. ■

Helen Cauthen,
President/CEO,

Team Volusia Economic
Development Corporation
compiled this article for
Economic Development Quarterly.

Chicago area auto parts manufacturer
selects Volusia County for expansion

A

As the saying goes, all good things come to he who
waits. Volusia County Economic Development Director
Phil Ehlinger could not agree more. Especially after he and
other local officials reflected on the five-year evolution of
ARK Technologies’ interest in establishing a manufacturing
plant in Volusia County. That moment of reflection
occurred at groundbreaking ceremonies for the Chicago
area firm earlier this year.
“This is a textbook case of the economic development
process,” said Ehlinger. “Many of the very best projects
take years to develop due to market conditions, corporate
considerations, the economy, or a hundred other factors.
The key is to remain in contact and continue to serve the
client with the same level of commitment on day one as
day one thousand-and-one … and sometimes beyond.”
Ground was broken in January on a 50,000-square-

foot ARK Technologies manufacturing plant on the Mason
Avenue extension. The company purchased the land from
Consolidated-Tomoka Land Co. in 1995. With the cost of
construction and equipment, the project could exceed $5
million. The manufacturing plant is scheduled to
commence operations early in 2012 and will employ up to
40 workers initially with a projected work force of 80 to 100.
ARK Technologies manufactures original equipment
automobile parts for Honda, Toyota, Nissan, Chrysler and
Ford.
The company was founded by Al Kabeshita,
chairman, in 1980 as a manufacturer of precision springs.
Ark and subsidiary Altak Inc. have diversified into
precision stampings, clips, formed metal, and value-added
assemblies. The company is headquartered in St. Charles,
Illinois, where it has a 72,000-square-foot building, and

employs more than 250 associates. Its manufacturing
platform includes more than 80 production machines,
more than 50 of which are CNC spring forming machines.
ARK Technologies has been honored with numerous
performance awards from its customers as well as the
2000 Manufacturer of the Year Award from the Asian
American Alliance and the Illinois Governor’s Office.
Recently Kabeshita was presented the Order of the Rising
Sun, Gold and Silver Rays by the emperor and prime
minister of Japan for service to the automobile industry.
ARK’s expansion into Volusia County had been put
on hold due to the economic downturn. However, citing a
rebound in the auto industry, Kabeshita decided to
proceed this year and thanked local officials for their
patience. ■
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Advanced Composite Solutions
a global competitor
Advanced Composite Solutions, New Smyrna Beach, has plants
in Thailand and Dominican Republic. The firm is an
engineering and development company.

C O M E L IV E
W IT H U S

CONTINENTAL PROPERTY SERVICES, INC.

444 Seabreeze Blvd., Ste. 600, Daytona Beach
Phone 386.238.7400 • Fax 386.257.5003 • www.cpsdaytona.com

D

Despite the never ending commentary
about China as a dominating competitor, New
Smyrna Beach-based Advanced Composite
Solutions is a player on the global stage,
competing quite nicely against China.
“We cannot deny the fact there is a hungry
world out there competing for business,” said
company president Aaron Duncan. “But by
building our company to compete in the 21st
century, we are able to compete on price, yet
still deliver American quality and operate with
American ethics which are very much in
demand.”
Advanced Composite Solutions is an
engineering and development company in
New Smyrna Beach with manufacturing plants
in Thailand and the Dominican Republic. The
company offers turnkey solutions for product
development and manufacturing. This
includes prototyping, a service that often is
farmed out by other companies but as an inhouse specialty, enables Advanced Composite
Solutions to offer more comprehensive service
for its global customers.
The company has the capability of taking
proposed parts from initial concept through
engineering analysis and design to accomplish
full finite element analysis to select the best
composite materials and processes to meet
customers’ requirements, which are always
precise and often involve high performance in
demanding applications. Expertise includes

0000931556

tooling and assembly of the newest piston and
jet aircraft on the market and small-scale
models and sports gear.
For example, the company has been active
in the aviation arena and for years worked
closely with MySky, another Volusia Countybased company engaged in the development of
light sport aircraft. The company also is a key
supplier that produces proprietary products
and systems for major theme parks.
Having plants in Thailand and the
Dominican Republic has helped position the
company as a global competitor, according to
Duncan, who has owned the company since
2007. “As an example, we are working with
three customers who came to us after having
quality control concerns with their Chinese
suppliers. With our overseas operations and
our American headquarters, we are able to
deliver superior products at globally
competitive pricing with exceptional quality
and reliability.”
Advanced Composite Solutions’
employment varies with its workload, another
characteristic of a successful business model
for the 21st century. The number of employees
at its Thailand plant varies between 50 and 100.
The same range is typical for its plant in the
Dominican Republic. The headquarters
operation in New Smyrna Beach has about 20
employees. ■

Af lac is an

extra measure

of financial protection.

When you're sick or hurt, Aflac pays cash benefits directly to you, unless
otherwise assigned, to help you and your family with unexpected expenses.

Jennie Hawkins

Regional Sales Coordinator
Port Orange, FL
T: 386.760.3368
NAD1094
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Film shoot at DeBary Hall pumps
$200,000 into local economy

W

“Tooth Fairy 2” has quite the lifestyle with this mobile home in the woods .

When 20th Century Fox executives in
California decided to produce a second
Tooth Fairy motion picture, a critical
decision needed to be made: where to shoot
it. “Tooth Fairy 2”, starring the Larry the
Cable Guy (Dan Whitney), needed a
Southern location to be true to the script.
Florida locations were selected for all 23
days of production, six of those days on
location in Volusia County.
Whitney, by the way, is no stranger to
the area. He grew up in the Sanford area
and has a home there.
The road to Volusia County began with
the work of location scout Tami Stone, who
was retained to find suitable sites to shoot
various scenes for the movie. Familiar with
the region, she called her friend, Mark
Shuttleworth, for some advice.
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Historic DeBary Hall mansion is behind movie set trailers used for location shoot.
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Shuttleworth, the former mayor of Lake
Helen who is an architectural salvage
consultant, thought the county’s DeBary
Hall historic site might be perfect as one
of the locations. He contacted the county
to discuss the possibilities. Stone posted
photographs and descriptions of the
structures and grounds for production
executives to examine. Logistical
requirements were aligned with potential
staging areas and the site won favor with
the decision makers.
By all accounts, the on-location
shoot was a success. The production
team descended on the DeBary Hall
grounds and set up a little city, complete
with wardrobe and makeup trailers, an
impressive catering operation, resting
areas for featured performers, holding
areas for “extras”, and an array of staging
support stations for lighting, rigging,
construction and more.
“Working in Volusia County has
been delightful,” said Alan Blomquist, the
film’s executive producer and a veteran of
motion picture production. “Our crew
has enjoyed their time here, local officials
have been very supportive and the
hospitality has been wonderful. In fact,
we hate to leave.”
The production team totaled about
85 people including 30 actors with
speaking parts, plus extras. About 25
Volusia County adults and five Volusia
County children worked as extras.
Spending in Volusia County is estimated
to have been $200,000 for six days. Total
production cost for the straight-to-DVD
movie will be about $5 million.
20th Century Fox executives had
considered shooting in Louisiana. But
scheduling conflicts there, coupled with
Florida’s incentive program and
eagerness to attract film production,
tipped the scales in favor of the Sunshine
State. The production company paid
Volusia County for the use of property in
and around the restored stable at DeBary
Hall. No shooting took place in the
historic mansion, the one-time 1880s-era
winter home of wealthy wine importer
Frederick deBary.
The crew left a variety of props such
as arts and craft supplies, toys and
playground equipment which the county
will use for local children’s activities.
The story of “Tooth Fairy 2” centers
on Larry Guthrie, who loses his girlfriend
to the town big shot. He tries to win her
back by working with the children at her
after-school program. But when he leaks
to the kids that the Tooth Fairy is makebelieve, he is turned into a fairy, tutu and
all, and is assigned the task of collecting
teeth.
“Tooth Fairy 2” is scheduled to be
Movie props from “Tooth Fairy 2.”
released on DVD in January. ■

Larry The
Cable Guy, real
name Dan
Whitney, is no
stranger to the
area. He grew
up in Sanford
and has a home
in the area.
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ON THE ECONOMIC SCENE:

News from Volusia County
Economic Development

Let’s Get
Down To
Business...

ONLINE VERSION AT FLORIDABUSINESS.ORG

Upcoming Issue:

2
The one-page communication is sent to 2,000 business and community leaders by Volusia County Economic Development

BUSINESS BRIEFS OF THE LAST QUARTER

On The Economic Scene is the county’s popular fax newsletter
sent to 2,000 community and business leaders each Monday
morning. Call 386-248-8048 for a free subscription to this one-page,
quick-read briefing from Volusia County Economic Development. If
you need back issues of On the Economic Scene, visit
floridabusiness.org. Here’s a recap of some of the items featured in
the last three months.

EXPANDED CONTRACTING OPPORTUNITIES
FOR WOMEN-OWNED BUSINESSES

(February 21 edition) – The United States Small Business
Administration published a final rule effective February 4 that is
aimed at expanding federal contracting opportunities for womenowned small businesses. For information, visit: tinyurl.com/4f6y83b .

FUNDS AVAILABLE FOR ENERGY
PRODUCTS AND TECHNOLOGY

(March 21 edition) – The Florida Opportunity Fund’s Clean
Energy Investment Program has funding opportunities for project
financing, asset-based lending mezzanine financing and equity
investments. For more information, visit:
floridaopportunityfund.com.

MAY
Economic Development Quarterly
AD DEADLINES: 4/18/11

30
27

FOCUS: Family Owned Businesses
FOCUS: Assisted Living / Home Health
LISTS: Family Owned Businesses
Assisted Living Facilities
AD DEADLINES: 5/17/11
JUNE
FOCUS: Young Business Leaders
FOCUS: Banking & Finance
LISTS: Financial Institutions
Financial Planners
AD DEADLINES: 6/14/11

V

O L U S I A

/F

L A G L E R

SBA ELIMINATES DATE RESTRICTION
FOR SMALL BIZ REFINANCING

(April 4 edition) – Small business owners with eligible
commercial real estate mortgages maturing after December 31, 2012,
will be able to secure more stable, long-term financing through the
Small Business Administration’s temporary 504 refinancing program.
Contact SBA at sba.gov or your bank or Florida First Capital at
info@ffcfc.com or 888.320.5504.

NEWS ITEMS WANTED!

Please send your business news items to Dave Byron, Volusia County Community Information Director, 123 W. Indiana Ave., DeLand,
32720-4612, by fax at (386) 822-5072 or by e-mail at . If you wish to have your name removed from this weekly fax broadcast, please let us know.
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Connecting

Business

to

Business

For more information call
your sales representative direct or

Rebecca Zimmerman

386-681-2500
or email

rebecca.zimmerman@
news-jrnl.com

Streets Teams making a difference
with help from young professionals

T

Young Professionals Group seeks to help unemployed get jobs. Here, Carrie Register, Speedway Corporation, meets with a Street Teams participant.
The Young Professionals Group is a networking organization that provides a platform for
young professionals to build relationships, develop professionally, become politically and
philanthropically active and contribute to the economic development and quality of life of the
community. Among its initiatives is the group’s participation in the Salvation Army’s Downtown
Daytona Street Teams program, which assists people living on the streets with resources to help
them find work.
“The Downtown Streets team is an innovative program,” said former Daytona Beach City
Commission member Rick Shiver, who introduced the program to the Young Professionals
Group. “Many of us are one disaster away from being where they are now. This works. But it is,
and will be, a community effort.”
Maja Sander, chair of the Young Professionals Group concurs. “The Streets Team program is
good for the participants and for the community and it keeps group volunteers in close touch with
a genuine need and gives them the opportunity of helping to meet that need.”
The Downtown Daytona Streets Team is a transitional program of The Salvation Army. It
teaches participants successful work habits such as getting to work on time, taking satisfaction in
the completion of tasks, and communicating effectively with management and co-workers. The
goal for participants is to re-enter the workforce and build self-esteem. Meals and shelter are
provided while they are volunteering to clean the streets of downtown, learn job training skills,
resumè writing and participate in mock interviews. The Salvation Army provides the program.
The program was developed in Palo Alto, California. Merchants and residents were upset
about trash in the streets and problems that panhandling created for businesses, but there they

especially were concerned about the homeless orthose living in substandard conditions. In 2005,
the Palo Alto Downtown Business & Professional Association started an initiative to give
homeless men and women the opportunity to achieve independence, while helping to make the
downtown area a cleaner and safer place for owners and customers. The Downtown Streets Team
was born.
Locally, Shriver, then a Daytona Beach City Commissioner, was looking for a program that
would end homelessness in the area. After much research, he came across Palo Alto’s initiative.
Shriver and a committee met with the Palo Alto city officials, and knew this program could work
in Daytona Beach. The program was launched in December 2008.
The Streets Team has contracts with the City of Daytona Beach for maintenance of the
downtown area. Team members are assigned to locations and job duties that include cleaning tree
wells, emptying trash cans, or keeping up maintenance during special events. Many local
businesses have been so impressed with the work of the teams, they often provide references for
team members or even hire them. This encouragement and the Salvation Army’s “Success Team”
workshops, increase participants’ chance of regaining and sustaining independence.
The Salvation Army of Volusia/Flagler Counties provides the participants with room and
board. They participate in weekly practical life skills meetings including continuing sobriety,
handling stress and resolving conflicts along with career skills such as interviewing techniques
and resume building workshops.
The program has a 72 percent success rate since it began in December 2008. ■
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Besides its $400,000 collection of permanent public art, the Ocean Center also houses a rotating art exhibit as part of the county’s ECHO program. Shown here is the first exhibit which featured
rock stars from the Rock and Roll Hall of Fame. Currently, the gallery is showcasing “My Volusia”, beautiful outdoor area scenes done by local artist John Wilton.
0000931553

Now Accepting T
“Young Business
Leaders”
Nominations

he Volusia/Flagler Business Report is currently seeking nominations for its
annual "Young Business Leaders" awards. This year's winner will be featured in
the Business Report's June 27th, edition.

The awards recognize professionals under the age of 40 who have
reached a significant level of success in their careers and who are also
making a difference in the community through volunteer work.
The deadline for submitting nominations is 5 p.m. Wednesday, June 1st.
For nomination forms, visit the Business Report's Website at
www.vfbr.com. For more information, call 386-681-2500 or e-mail
questions to clayton.park@vfbr.com.
(Note: News-Journal Corp. employees and their families are not eligible
for nomination. Previous winners are not eligible.)
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New construction activity picked up in March
after sluggish start to quarter

R

A new home is under construction at the Villages of Royal Palm, a gated community in Port Orange across from The Pavilion shopping center.
Residential building permit activity in Volusia County
slowed to a crawl to begin 2011, but picked up in March, raising
hopes among area builders and Realtors that the real estate
market downturn may be stabilizing. In the first quarter, 104
residential building permits were issued countywide — 46 of
them in March, nearly twice the 26 permits issued in February.
While the number of residential permits issued in the first
three months of this year was less than in the fourth quarter of
2010 when 120 new home permits were approved, the value of
residential permits in the first quarter of 2011 was slightly
greater — $30 million, compared with $29 million the previous
quarter. However, the first quarter numbers are down
considerably from the first quarter of 2010, when 190 residential
permits were issued throughout the county for a combined
value of $43 million.
The pickup in permit activity locally in March mirrors the
national trend. The U.S. Commerce Department on April 19
reported that new home construction for the country rose 7.2
percent in March, compared with February, and that building
permits, an indicator of future construction, rose 11.2 percent
after falling to a five-decade low in February, according to an
Associated Press report. Steven A. Wood, chief economist for
Insight Economics, told the AP the increase in building permits
nationally could signal a turnaround.
Locally, Jamie Adley, co-owner of Winston-James

Construction, a South Daytona firm, said his company hasn’t
seen a significant improvement in new home sales, but has
experienced a considerable increase in the number of people
looking to buy in recent weeks.
“The positive news is that we’ve seen increased traffic in
prospective new home buyers this past quarter, and more so in
March,” said Adley, president of Villages of Royal Palm, a gated
community his company has been building in phases over the
past decade in Port Orange.
In the first quarter, Adley said his company pulled seven
residential permits at the Villages of Royal Palm, three of which
were presold. The planned homes are in the $250,000 price
range.
Of the 476 homes planned at the Villages of Royal Palm, on
Williamson Boulevard, just north of Taylor Road, across from
The Pavilion of Port Orange shopping center, only 80 lots are
left. Many of the people looking to buy homes there are
“seasoned buyers,” said Adley, but the community, which
includes a $2 million-plus amenities center, is home to a wide
mix of residents, including retirees, families, couples and empty
nestors.
Adley, who also is vice president of the Volusia Building
Industry Association, said the increased traffic from prospective
buyers could be from sellers coming to terms with the new
(lowered) value of their homes and finally selling them knowing

Photo courtesy Winston-James Construction

they also can get a great value on a new home. “A lot of people
were holding out (on selling existing homes) thinking the
market would come back, but now are realizing it’s not going to
happen anytime soon so they might as well be in the house they
want to be in.”

Commercial permits
also rise in March

The number of commercial building permits issued in
Volusia County including multifamily residential, also rose
significantly in March after a relatively inactive January and
February. During March, 23 commercial permits were issued,
compared with seven in the first two months of the year
combined. Twenty of the permits issued in March were in
Daytona Beach. The total value of the 22 permits issued in the
city in the first quarter topped $51 million.
Ron Roberts, a Daytona Beach plans examiner, said the
majority of the commercial permits issued were for a planned
10-building, 360-unit luxury apartment complex called Andros
Isles. The project is on a 45-acre site where Interstate 4 and
Interstate 95 meet. The developer is Tampa-based DeBartolo
Development, which purchased the property in 2006.
The project includes a half-dozen six-bay garages and a
clubhouse that includes a pool, cabanas, an outdoor kitchen, a
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Artist rendering shows luxury apartments, Andros Isles, going up in Daytona Beach near I-4 and I-95 intersection.
cyber lounge with computers, a coffee bar and a game room with flat-screen televisions, pool
and card tables and video games.
“We wanted to wait until we caught the market at the low point,” Ed Kobel, DeBartolo’s
president and chief operating, told the News-Journal adding that his company decided to
proceed with construction because it believes timing is right.
“We’re now able to build at costs of 10 to 12 years ago,” Kobel said, noting that demand also

appears on the upswing. “Nothing’s been built in the area in terms of Class A (luxury)
apartments in a couple of years. With gas approaching $4 a gallon, this site is strategically
located for commuters who want to live close to the beach and work in north Orlando.”
Roberts said the surge in permits issued for the Andros Isles project in March “made our
first quarter look good. We wish they were all like that.” ■
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It is our business to help your business grow.
The Volusia County Department of Economic Development is working
hard to help create a strong community. In addition to our proven recruitment successes – bringing new companies to our area and creating new
jobs – we also help our Volusia communities and companies grow and
expand into new marketplaces, nationally and internationally.

www.floridabusiness.org

The department is available to all cities and chambers of commerce in the
county to assist with promoting the growth of high-wage jobs, encourage
new investment, and contribute to the health of our existing businesses,
for which we provide a comprehensive business assistance program.

ECONOMIC DEVELOPMENT

telephone: 386.248.8048
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